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HORIZONTAL LOGO

LOGOS
The Technology Partners primary logo is the most immediate 
representation of our company, our people, and our brand to 
the world. It is a valuable corporate asset that must be used 
consistently in only the proper, approved forms.

The o�cial Technology Partners identity consists of two main 
components; the ‘Technology Partners®’ word-mark and the 
accompanying Chevron (icon). Only these provided versions of logos 
and word-marks may be reproduced – using files provided by 
Technology Partners or taken directly from this guide. The logo should 
not be redrawn, re-proportioned, or modified in any way. 

See next page for further information and details.

WORD-MARK

2 COLOR – SOLID

2 COLOR – REVERSED

Logo variations
1 color logos and word-marks are available for use in all colors 
in the Technology Partners Color Spectrum

1 COLOR –MEDIUM GRAY1 COLOR – DARK GRAY

1 COLOR – BLACK1 COLOR – WHITE

1 COLOR – YELLOW1 COLOR – LIGHT GRAY

1 COLOR – NAVY BLUE1 COLOR – LIGHT BLUE
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COLLATERAL EXAMPLES
To ensure consistency of Technology Partners’ brand, please review the 
following examples for inspiration of how to create further iterations.

PRINT
Mission Vision and Values Card (Front and Back)

Case Studies DIGITAL
Social Media Graphics

BEST PRACTICES
Consider the following tips when designing graphics to 
represent Technology Partners in a consistent and 
professional manner.

LIMIT THE USE OF YELLOW AS A PRIMARY COLOR IN COLLATERAL
Yellow generally serves as an accent color and should not dominate 
the piece. As you notice in the digital graphic below, we intentionally 
flipped this rule so it will stand out amidst the other graphics we post.

GUIDE YOUR AUDIENCE’S EYE THROUGH THE PIECE
Take a moment to view the piece with fresh eyes. How does your eye 
move across the campus? Does it flow easily, allowing you to read the 
content in the way you intend it to be read?

CONVERT SOMETHING INTO A TEMPLATE WHEN POSSIBLE
In order to create a consistent brand presence, seek to create 
templates for graphic items, when appropriate.

TECHNOLOGY PARTNERS



THE CHEVRON
In addition to the full Technology Partners logo and word-mark, 
the chevron icon can be used separately as a large graphic 
shape and/or containment device for imagery. 

The angles from the chevron icon are also used to create movement 
and positive momentum in layouts. When using large and oversized 
chevrons in layouts, the sharp contrast of straight edges and diagonal 
lines creates interesting compositions and opportunities to introduce 
both colors and images.

TECHNOLOGY PARTNERS



BINDING SOLUTIONS



BINDING SOLUTIONS



DESIGN,
PRINT,
BINDING &
PACKAGING.

DESIGN,
PRINT,
BINDING &
PACKAGING.

BINDING SOLUTIONS
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SCREEN DOOR

TAGLINE:

The tagline distills the brand messaging into one simple phrase 
that communicates the essence of ScreenDoor. If nothing else, 
the reader/viewer/customer should walk away from a brand 
experience knowing this to be true.

GUIDELINES FOR USE 

>  The tagline should appear at least once on every piece  
of ScreenDoor collateral, unless space is limited. 

>  Always render the tagline in sentence case (not title case)  
with a period at the end. 

>  You may use the tagline in headlines, text or copy where appropriate,  
but do not place it in a context that changes its meaning.

for cooperative communities



SCREEN DOOR

Verification & Screening
This clarifying statement provides the core brand definition  
and clearly expresses what ScreenDoor is, and what it does.  
Until ScreenDoor gains more brand recognition in market,  
this statement should accompany the logo in most cases.



SCREEN DOOR
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AB TECHNOLOGY BRAND SYSTEM

beertech

alchemy

tbd

tbd

tbd
beertech alchemy tbd

tbd tbd tbd



AB TECHNOLOGY BRAND SYSTEM



Textural Imagery
In addition to portraits, images of stained 
glass with bright brand colors convey the 
feeling of warmth and comfort. They also 
connect and relate directly with the new 
logo mark.

NAZARETH LIVING CENTER



NAZARETH LIVING CENTERNAZARETH LIVING CENTER

COLORS

BRAND VOICE

SECONDARY LOGO – VERTICAL

Caring is what we do.
At Nazareth Living Center, we provide the best care 
for you because we truly care about you.

Our people are our difference, and for more than 140 
years we have faithfully provided unprecedented care for 
each individual whose life we’ve been privileged to share. 
Our expertly trained staff members dedicate themselves 
to you and your needs, in a community that offers the 
exceptional care, up-to-date facilities and modern living 
spaces you desire and deserve. 

IMAGE TREATMENT



New NLC Identity
Evoking a premier healthcare pedigree 
while conveying a spirit of warmth and 
welcome—along with a nod towards the 
Catholic heritage of NLC—this new brand 
is centered around CARING.

The logo is inspirational, modern and 
timeless, and has versatility and appeal 
as displayed in the marketing materials 
shown later in this document.

Ultimately, the artwork and name will 
resonate with those familiar with the 
NLC experience, yet convey a new look 
that reflects our expanded facilities and 
services. This vibrant, fresh image reveals 
Nazareth’s heritage, love, care and focus 
on serving the “dear neighbor.”

The Logo Mark
Four intersecting shapes are grouped together to emulate light shining through a stained glass window, and the 
bold and vibrant colors represent those found in stained glass. The negative space in between these shapes creates 
a cross, with the additional subtle shades in color helping to further define that strong Catholic symbol. The visual 
of the cross suggests the comfort and calm of a faith-based community of care and professionalism. Additionally, 
the  depiction of a stained-glass window is modern, welcoming, inclusive and inspirational.

Overview
Nazareth Brand Identity

NAZARETH LIVING CENTER



New NLC Brand Voice
In developing a new brand for NLC, a voice and marketing language have been created to hone 
in on three messaging themes that best represent NLC: Caring, Comfort, and Unexpected.

Evoking a premier healthcare pedigree while conveying a spirit of warmth and welcome—along 
with a nod towards the Catholic heritage of NLC—our messaging focuses on establishing NLC 
as a caring community. This sentiment should be echoed in all communications as the first 
message conveyed when developing new content.

Caring is what we do.
At Nazareth Living Center, we provide the best care for you 
because we truly care about you. Our people are our difference, 
and for 144 years we have faithfully provided unprecedented care 
for each individual whose life we’ve been privileged to share. 

Our expertly trained staff members dedicate themselves to 
you and your needs, in a community that offers the exceptional 
care, up-to-date facilities and modern living spaces you desire 
and deserve.

Overview
Nazareth Brand Voice

NAZARETH LIVING CENTER



NAZARETH LIVING CENTER

Experience a retirement community like no other.

A retirement community with real heart.

The staff at Nazareth Living Center is here to care for you at a level that meets 
your needs, from helping you enjoy the retirement you worked for to ensuring 
your health, safety and happiness as a valued member of our community.

When you become a part of Nazareth Living 
Center’s vibrant community, we receive you 
not only with a warm, welcoming spirit, but 
also with spaces that nurture, restore and 
delight you. Whether you’re catching up over 
a cup of coffee, strolling through the 

beautifully landscaped grounds or reading in 
a cozy corner, you’ll notice the special places 
designed to help you embrace all life has to 
offer. It is our goal to create an atmosphere 
where the care and comfort you receive is 
delivered with respect to your unique needs.

Caring is what we do best.



C O L L A B O R A T I V E

E N E R G E T I C

 Inside this one-of-a-kind work space, we’ll align on goals and look forward, uncovering secrets 
about our customers, and working together to unlock the best solutions for your business.

Discover The Vault, Anheuser-Busch’s 
new innovation & collaboration lab.

S TOR Y T E LL E RS

S T R A T E G I C

FLEXIBLEBOLD

INSPIRATIONAL

F U T U R …

A P P R O A C H A B L E

W E LC O M I N G

TRUSTED

THE VAULT



IRIS APP



IRIS APP



KUNA FOODS



KUNA FOODS



THE BUDDY FUND



COLORS

BRAND VOICE

Changing Lives
Through Sports.
The Buddy Fund is dedicated to changing the lives the 

at-risk youth of the St. Louis area, giving them the resources 

to help keep them off the streets and in school. Through 

generous donations The Buddy Fund is able to purchase 

and donate the necessary sporting goods and equipment to 

those kid and youth organizations most in need. Organized 

sports help kids develop valuable life and leadership skills 

and give them an outlet to get involved and stay off the 

streets, and The Buddy Fund is proud to be a positive force 

within the community for the last 55 years. 

THE BUDDY FUND



THE BUDDY FUND



COLORS

BRAND VOICE

Est. 1962

Making a difference. 
On and off the field.
Established in 1962, The Buddy Fund is dedicated 
to giving back to the community of St. Louis and 
helping change the lives of at-risk youth throughout 
the region. Sports can play a major factor in keeping 
kids in school and providing them with life skills built 
through organized recreation and competition. The 
Buddy Fund has helped support over 450,000 children 
in the St. Louis metro stay off the streets and in 
school by providing sporting goods and equipment 
through the generous donation of others. 

THE BUDDY FUND



ADVERTISING  
+ CAMPAIGNS



LIBERATEYOURBRAND.COM | 17

ESSE HEALTH

THE CHALLENGE
Empower a progressive physician’s network with strong creative 
and leverage market opportunity with strategic insights in order 
to level the playing field in a crowded local market.

THE SOLUTION
Rooted in sweeping primary qualitative and quantitative research, 
Switch identified a brand position for Esse Health that aligns 
with the contemporary midwestern head of household. The ad 
campaign, a bold departure from staid styling, was designed to 
make a big local impact and speak to St. Louisans on their terms, 
from their point-of-view.

Guiding Patients Marketing Campaign

Stats
> 4 million+ impressions

>  2X industry standard 
CTR

> 30% Increase in traffic

> 8 audience-specific ads

> 48 zip codes

 

Services
>  Research & Strategic 

Dev.

>  Media Planning

>  Concept/Creative Dev.

>  Design

 

Resources
>  Design Studio

>  Primary & Secondary 
Research

>  Photography

>  Media Placement

ESSE HEALTH
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ESSE HEALTH



“
That smile.

That moment 
they know 

they’re going 
to be okay 
financially. 
That’s why 

I do this. 

LEADERSHIP

2019

2019

Building strong
relationships

PEOPLE
FIRST

TRUST

BROOKE WILLIAMS, FAWe hear you

INTEGRITY

WELLS FARGO ADVISORS



OUR
shared vision.

Moving forward.
Together.

Working Towards a Better Tomorrow.

One team. Focused on the future.

WELLS FARGO ADVISORS
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TOGETHER.

SHARED
VISION MOVING FORWARD

FOCUSED
ON THE

FUTURE

WELLS FARGO ADVISORS



CONCEPT 2
Connecting 
Performance 
and Results

CONCEPT OVERVIEW:
This campaign helps position Hussmann as leaders 
in food retailing refrigeration as it humanizes the 
brand and communicates that we care about both 
our customers and their shoppers. Whether it’s 
showcasing our service-minded staff, or products 
that benefit stores and families, Hussmann is 
driven to innovate and lead the industry by merging 
people and performance. 

This concept includes a combination of lifestyle and 
product photography to highlight how Hussmann 
products benefit both stores and families to ensure 
retail success and customer satisfaction.

PROS:
• Bold
• Clever use of the masking shapes but not as a 

direct treatment for our products (yes for globe, 
leaf, Hussmann H ... no to the case specific)

• A clean & modern look

CONS:
• Soft text – Font type with harder corners, 

needs to be more rugged and feel powerful
• The letter “H” standalone (with the line)
• Static
• Color choices and combinations could be tricky

• Purple

• Need to explore more “brand aligned” colors”

• Large, solid color blocks magnify subjectivity
• Pairing lifestyle images with other product 

types could be tricky

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Learn more at Hussmann.com

Solution-driven and
shopper-approved.

Delivering 
a greener shopping 

experience for stores 
and shoppers.

HUSSMANN CO2
SOLUTIONS

CO₂

Designed for 
the planet and 
people we love. 

HUSSMANN CO2
SOLUTIONS

Service you can rely on. 
From a company you trust.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Precision engineering 
that’s clear to see.

INSIGHT REACH-IN

CAMPAIGN ELEMENTS

COLORS

GRAPHICS

This concept’s messaging will always connect the 
features of the product, service, or Hussmann brand with 
the people that will benefit from that feature through 
warm positivity and a more personal touch.

PRODUCT + BENEFIT  •  PERFORMANCE + RESULTS

IMAGERY

Solution-driven and
shopper-approved.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt. 

Ut laoreet dolore magna 
aliquam erat volutpat. 

INSIGHT

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Learn more at Hussmann.com

Solution-driven and
shopper-approved.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Designed for 
RETAIL EXCELLENCE

1 2 3

HUSSMANN

HUSSMANN CO2
SOLUTIONS

Delivering a 
greener shopping 

experience for stores 
and shoppers.

Lorem ipsum dolor 
sit amet, consectetuer 
adipiscing elit, sed 
diam nonummy nibh 
euismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat. 

Learn more at 
Hussmann.com

Where precision 
engineering meets 
increased shopability.

Ensuring Your Stores are

OPTIMIZED
FOR SUCCESS

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molastie 
consequat, vel illum. 

Dolore eu feugiat nulla facilisis at vero et accumsan



HUSSMANN

HUSSMANN CO2
SOLUTIONS

Service you can rely on. 
From a company you trust.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Service you can rely on. 
FROM A COMPANY YOU TRUST.

HUSSMANN CO2
SOLUTIONS

Delivering a 
greener shopping 

experience for stores 
and shoppers.

Lorem ipsum dolor 
sit amet, consectetuer 
adipiscing elit, sed 
diam nonummy nibh 
euismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat. 

Learn more at 
Hussmann.com

Where precision 
engineering meets 
increased shopability.

HUSSMANN CO2
SOLUTIONS

Service you can rely on. 
From a company you trust.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Learn more at Hussmann.com

Service you can rely on. 
FROM A COMPANY YOU TRUST.



At Spire, we believe 
that our energy is good 
for our communities,
our environment
and our future.
We’re committed to being a carbon neutral company 
by midcentury. And we’ll get there by working 
together as one. 

ONE > 50 symbolizes our commitment to our customers, the 
communities we serve and the planet we love. This is our first-ever 
integrated marketing campaign to share our company’s environmental 
commitment and connect the dots between the value of natural gas 
and the services we provide to our customers. 

As you’ll see, the ONE > 50 campaign frequently features children 
in campaign elements. These images and videos are integral to 
the tone of ONE > 50, as children truly personify our commitments. 
They are the voice of the future and help to connect the campaign 
to the impact Spire’s environmental efforts can have on future 
generations.

We want our customers to understand the value that natural gas 
provides and to know what steps Spire is taking to protect our planet 
while continuing to provide affordable and reliable natural gas to 
communities that depend on it.

1

SPIRE



SPIRE

Every day, the 
communities we serve 
rely on natural gas.

That's why we’re committed to investing in 

pipeline upgrades and innovative technologies. 

And why we offer rebates and other programs 

to help you choose high-efficiency appliances. 

So you can save energy and money today 

and have affordable, reliable and clean 

energy for the future.

ONE > 50 is a symbol of our commitment 
to you. And coming together as one 
to protect our planet.

ONE community. 
ONE planet.
ONE vision.  

Full Page Print Ad – Save Money (AL/GC)

Discover more ways to save 

energy  and money at 

SpireEnergy.com/StartSaving

ONE community. 
ONE planet.
ONE vision.  

Full Page Print Ad – Energy Efficiency Messaging (MOE and MOW)

Every day, the 
communities we serve 
rely on natural gas.

That's why we’re committed to investing in 

pipeline upgrades and innovative technologies. 

And why we offer rebates and other programs 

to help you choose high-efficiency appliances. 

So you can save energy and money today 

and have affordable, reliable and clean 

energy for the future.

Discover more ways to save energy  

and money at SpireEnergy.com/Save

ONE > 50 is a symbol of our commitment 
to you. And coming together as one 
to protect our planet.

Full Page Print Ad – Pipeline Upgrades Full Page Print Ad – Economic Development/Small Business

Laying the groundwork 
for a sustainable future. 

Our greatest responsibility is making 
sure that our energy is safe and reliable.

That's why we’re investing in pipeline 
upgrades and innovative solutions to 
reduce methane emissions. 

By upgrading nearly 3,900 miles of 
aging pipeline infrastructure, we're 
reducing greenhouse gas emissions 
and standing by our promise to be 
a carbon neutral company by 2050.

Energy that advances 
communities.
With more than 1.7 million homes and businesses relying on us for the energy 
they need, we’re committed to providing energy that benefits and enhances 
the communities we serve. Every day.

From local restaurants to life-saving hospitals, the affordable, reliable 
and clean energy of natural gas is part of the backbone of economic 
development and growth.

Energy that brings us together 
as one. ONE community. 

Discover more at SpireEnergy.com/Economic-Development

Discover more at

SpireEnergy.com/ONEto50

ONE > 50 is a symbol of our commitment to you. 
And coming together as one to protect our planet.

Full Page Print Ad – Pipeline Upgrades Full Page Print Ad – Economic Development/Small Business

Laying the groundwork 
for a sustainable future. 

Our greatest responsibility is making 
sure that our energy is safe and reliable.

That's why we’re investing in pipeline 
upgrades and innovative solutions to 
reduce methane emissions. 

By upgrading nearly 3,900 miles of 
aging pipeline infrastructure, we're 
reducing greenhouse gas emissions 
and standing by our promise to be 
a carbon neutral company by 2050.

Energy that advances 
communities.
With more than 1.7 million homes and businesses relying on us for the energy 
they need, we’re committed to providing energy that benefits and enhances 
the communities we serve. Every day.

From local restaurants to life-saving hospitals, the affordable, reliable 
and clean energy of natural gas is part of the backbone of economic 
development and growth.

Energy that brings us together 
as one. ONE community. 

Discover more at SpireEnergy.com/Economic-Development

Discover more at

SpireEnergy.com/ONEto50

ONE > 50 is a symbol of our commitment to you. 
And coming together as one to protect our planet.

OOH Board 1 – General Campaign 1 – 48’ x 14’

OOH Board 2 – General Campaign 2 – 48’ x 14’

OOH Board 3 – Energy Efficiency (MOE and MOW) – 48’ x 14’

SpireEnergy.com/Save

ONE community. 
ONE planet. 
ONE vision. 

OOH Board 4 – Rebate (AL/GC) – 48’ x 14’

ONE community. ONE planet. ONE vision. 

ONE > 50 is a symbol of our commitment 
to you. And coming together as one 
to protect our planet. 

Discover more at 
SpireEnergy.com/ONEto50

Bus Shelter – General Campaign

ONE community. ONE planet. ONE vision. 

ONE community. ONE planet. ONE vision. 

SpireEnergy.com/ONEto5O

SpireEnergy.com/StartSaving



SPIRE

SpireEnergy.com/Save

Committed to the 
communities we serve.

OOH Board 3 – Community Message – 48’ x 14’

Reliable, efficient energy 
to help you save.

OOH Board 4 – Savings – 48’ x 14’

OOH Board 2 – One Community. One Planet. One Vision. Message – 48’ x 14’

OOH Board 1 – Reliability Message – 48’ x 14’

One community.
One planet.
One vision.

Reliable energy.
For a sustainable 
energy future.

SpireEnergy.com/EnergyFutureSpireEnergy.com/Save

Committed to the 
communities we serve.

OOH Board 3 – Community Message – 48’ x 14’

Reliable, efficient energy 
to help you save.

OOH Board 4 – Savings – 48’ x 14’

OOH Board 2 – One Community. One Planet. One Vision. Message – 48’ x 14’

OOH Board 1 – Reliability Message – 48’ x 14’

One community.
One planet.
One vision.

Reliable energy.
For a sustainable 
energy future.

SpireEnergy.com/EnergyFuture

SpireEnergy.com/Save

Committed to the 
communities we serve.

OOH Board 3 – Community Message – 48’ x 14’

Reliable, efficient energy 
to help you save.

OOH Board 4 – Savings – 48’ x 14’

OOH Board 2 – One Community. One Planet. One Vision. Message – 48’ x 14’

OOH Board 1 – Reliability Message – 48’ x 14’

One community.
One planet.
One vision.

Reliable energy.
For a sustainable 
energy future.

SpireEnergy.com/EnergyFuture

A vital part of America’s 
sustainable energy future.

One community. 
One planet. 
One vision.  

STL American Print Ad – 1/2-Page  – 11.625" x 10.5" Social Ad 1 – General Campaign

A vital part of America’s 
sustainable energy future.

Committed to 
the communities 
we serve.

Social Ad 2 – Community

A vital part of America’s 
sustainable energy future.

Reliable, 
efficient energy 
to help you save.

Social Ad 3 – Savings

For a sustainable 
energy future.

Every day our customers count on natural gas to dry their clothes, 
heat their homes and cook their food. Today, communities rely on 
Spire for safe, dependable energy – and can rely on natural gas 
to be a vital part of America's sustainable energy future.

Learn more at SpireEnergy.com/EnergyFuture

Reliable
energy.

A vital part of America’s 
sustainable energy future.

One community. 
One planet. 
One vision.  

STL American Print Ad – 1/2-Page  – 11.625" x 10.5" Social Ad 1 – General Campaign

A vital part of America’s 
sustainable energy future.

Committed to 
the communities 
we serve.

Social Ad 2 – Community

A vital part of America’s 
sustainable energy future.

Reliable, 
efficient energy 
to help you save.

Social Ad 3 – Savings

For a sustainable 
energy future.

Every day our customers count on natural gas to dry their clothes, 
heat their homes and cook their food. Today, communities rely on 
Spire for safe, dependable energy – and can rely on natural gas 
to be a vital part of America's sustainable energy future.

Learn more at SpireEnergy.com/EnergyFuture

Reliable
energy.

A vital part of America’s 
sustainable energy future.

One community. 
One planet. 
One vision.  

STL American Print Ad – 1/2-Page  – 11.625" x 10.5" Social Ad 1 – General Campaign

A vital part of America’s 
sustainable energy future.

Committed to 
the communities 
we serve.

Social Ad 2 – Community

A vital part of America’s 
sustainable energy future.

Reliable, 
efficient energy 
to help you save.

Social Ad 3 – Savings

For a sustainable 
energy future.

Every day our customers count on natural gas to dry their clothes, 
heat their homes and cook their food. Today, communities rely on 
Spire for safe, dependable energy – and can rely on natural gas 
to be a vital part of America's sustainable energy future.

Learn more at SpireEnergy.com/EnergyFuture

Reliable
energy.



...STAYS WITH YOU FOREVER.

WHAT HAPPENS AT 
LINDENWOOD ... 

RETHINK WHAT YOU THINK 
ABOUT 

LINDENWOOD UNIVERSITY  |   SWITCH  DESIGN PAGES EXPLORATION   |   7.2.2021

DESIGN-
PAGE TEMPLATES

ABOUT MOBILE

All 6 sections from main
navigation will have this template,
made unique to each section’s needs by
the different modules that will be available
to help shape unique content.

The header portion is separated into 2 sections.
The left will be a black box, with leading lines 
coming down from the Lindenwood logo to the 
page’s title and the down through the breadcrumb
menu to the content.

The right side of this header features photography
or other images as needed based on the page.

Splitting them up allows both legibility and faster
familiarity with site pages. It also allows page
owners more freedom when deciding on 
photography, as it doesn’t interact with the titles,
and doesn’t need to meet the full page width
requirements normally associated with web page
header sections.

Optimizations of existing UI elements such as
accordion menus.

We introduce Trade Gothic Extended as a possible
new style to content.

Mobile subnavigation will still interact with the 
user the same way as the desktop version shown 
later in this presentation.

New Edit to the site is “GIVING” is now the
sixth main section tab. “APPLY NOW” has
been moved above.

LINDENWOOD UNIVERSITY



LINDENWOOD UNIVERSITY

WHAT HAPPENS AT 
LINDENWOOD ...

…stays with you for the rest of your life.  
With 90+ clubs and organizations, small class sizes for more personalized learning, and a diverse student 
population represented by all 50 states and over 75 countries – you’re going to want to tell everyone about it.

RETHINK WHAT YOU THINK 
ABOUT 

REAL EXPERIENCE. REAL SUCCESS.  
LINDENWOOD.EDU

everyone

SHE KNOWS 
SOMETHING THEY 
DIDN’T KNOW.

Fortune Magazine ranked Lindenwood's 
MBA program in the top 1OO in the country. 
Higher than any other university in St. Louis. Or Missouri, for that matter. That’s serious business.

RETHINK WHAT YOU THINK 
ABOUT 

REAL EXPERIENCE. REAL SUCCESS.  
LINDENWOOD.EDU

OUR PLAYERS 
GET PAID 
MORE THAN MOST.
.

Lindenwood graduates earn a 29% higher income.*

Our graduates have a higher income than the national median 10 years after graduating. 
Now that’s a win worth celebrating.

RETHINK WHAT YOU THINK 
ABOUT 

REAL EXPERIENCE. REAL SUCCESS.  
LINDENWOOD.EDU

* Source: US Dept. of Education’s Scorecard / Dept. of Treasury 2018
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G E N U I N E

MaullsBBQ.com

Our iconic line of Maull’s 
Genuine BBQ sauces honors 

the sauce first created by 
Louis Maull back in 1926 

in St. Louis, Missouri.

For over 90 years, Maull’s 
has used only the finest 
ingredients in crafting 

our Genuine BBQ Sauce. 
We offer six unique 
and distinct flavors, 

ensuring that every meal 
off the grill is a classic.

S I N C E  1 9 2 6
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SWEET
& MILD

SMOKY
SWEET & 

O N I O N  B I T S

G E N U I N E

PRODUCT SIZE UPC UNITS PER CASE
CLASSIC

18 oz. 72702-12161-1 12
24 oz. 72702-12241 12

½ gallon 72702-06421 6
1 gallon 72702-04091 4

SWEET _& MILD

18 oz. 72702-12164-2 12
24 oz. 72702-12244 12

½ gallon 72702-06424 6
1 gallon 72702-04094 4

SWEET _& SMOKY

18 oz. 72702-12165-9 12
24 oz. 72702-12245 12

½ gallon 72702-06425 6
1 gallon 72702-04095 4

KANSAS CITY

18 oz. 72702-12167-3 12
24 oz. 72702-12247 12

½ gallon 72702-06427 6
1 gallon 72702-04097 4

ONION BITS

24 oz. 72702-12242 12

24 oz. 72702-12248 12

JALAPEñO

INGREDIENTS: Tomato Puree  (Water, Tomato 
Paste), Corn Syrup, High Fructose Corn Syrup, 
Vinegar, Pepper Pulp, Salt, Modified Corn Starch, 
Molasses, Spices, Onion Powder, Garlic Powder, 
Soybeans,  Lemons, Oranges, Rice, Natural 
Flavors, Raisins, Anchovies.

CONTAINS: SOY, ANCHOVIES

Maull’s BBQ  
9909 Clayton Rd., Suite 227 
St. Louis, MO 63124 
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N E W  S I G N AT U R E
C O L L E C T I O N

A M E R I C A ’ S  O R I G I N A L  B B Q  S A U C E  B R A N D  I N T R O D U C E S

M A D E  W I T H  D A T E  S Y R U P  |   N O  H I G H - F R U C T O S E  C O R N  S Y R U P

MaullsSignature.com

S I M M E R I N G  H E AT

S T I C K Y  S W E E T

Maull’s BBQ  9909 Clayton Rd., Suite 227  St. Louis, MO 63124

N E W  S I G N AT U R E  
C O L L E C T I O N

Today's consumer demands 
higher quality products. Our new 

Signature Collection Barbecue Sauces 
deliver premium ingredients and 

heightened flavor profiles, resulting 
in sauces that are unmatched on 

store shelves.

S I N C E  1 8 9 7
Louis Maull first began packaging 
quality food products in St. Louis, 

Missouri over 120 years ago. We are 
proud to continue that tradition with 
our new premium line of barbecue 

sauces, the Signature Collection.

To learn more, visit 
MaullsSignature.com

PRODUCT UPC: 0-72702-12201-4
AVAILABLE IN CASES OF SIX

PRODUCT UPC: 0-72702-12209-0
AVAILABLE IN CASES OF SIX

Nutrition Facts

Total Fat 0g                        0%
Saturated Fat 0g                       0%
Trans Fat 0g                       

Sodium 360mg                     16%

Protein 1g

Cholesterol 0mg                       0%

Total Carbohydrate 12g                       4%

 Vitamin D 0mg                        0%

 Calories per gram:
    Fat 9     •     Carbohydrate 4     •     Protein 4

 Calcium 10mg                        0%
 Iron 0.1mg                                             0%
 Potassium 110mg                        2%

Dietary Fiber 1g                       4%
Total Sugars 8g                       

Includes 7g Added Sugars              14%

about 14 servings per container
Serving Size                           35 g

Calories 50

INGREDIENTS: Tomato Puree (Water, Tomato 
Paste), Date Syrup, Rice Syrup, Vinegar, Pepper 
Pulp, Salt, Tapioca Starch, Natural Hickory 
Smoke Flavor, Molasses, Natural Flavors, Onion 
Powder, Spices, Garlic Powder, Soybeans, 
Lemons, Oranges, Rice, Raisins, Anchovies. 

CONTAINS: SOY, ANCHOVIES

INGREDIENTS: Tomato Puree (Water, Tomato 
Paste), Date Syrup, Rice Syrup, Vinegar, 
Pepper Pulp, Salt, Tapioca Starch, Spices, 
Natural Hickory Smoke Flavor, Molasses, 
Onion Powder, Natural Flavors, Garlic 
Powder, Soybeans, Lemons, Oranges, Rice, 
Raisins, Anchovies
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Calories 50
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2 SLIDERS

NET W
T. 9.2 OZ. (260G)    |     KEEP FROZEN

calories
240
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free
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Turkey Sausage & Egg 	
�e

W
AFFLE

sliders

2  SLIDERS

NET WT. 9.2 OZ. (260G)            |            KEEP FROZENcalories
240 gluten

free
16g
PROTEIN

P A C K E D

P R O T E I N

WAFFLE
s l i d e r s

Turkey Sausage & Egg 	�e

Turkey Sausage & Egg 	
�e

BEST IF used by:

W
AFFLE

sliders

WAFFLE
s l i d e r s

Breakfast is Solved HE
AT

IN
G

IN
ST

RU
CT

IO
NS Quick & Easy

1. Remove wa�es from packaging and 
 place in toaster. Toast on low setting.

2. While wa�es are toasting, wrap 
 Sausage & Egg in a paper towel 
 and microwave for 50-60 seconds.

3. Flip Sausage & Egg and microwave 
 for an additional 40-50 seconds 
 or until hot.

4. Assemble & enjoy!

CAUTION: Wa�e Slider will be hot.

1. Remove from packaging and 
 wrap entire Slider in a paper towel.

2. Microwave for 50-60 seconds.

3. Flip Slider and microwave for an 
 additional 40-50 seconds or until hot.

4. Let stand 1-2 minutes, then enjoy!

Microwave ovens vary. Heat times
may need to be adjusted. Heat 
from frozen.

For CrispY Waffles
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W

a�
es: W

ater, B
row

n R
ice Flour, Sw

eet W
hite 

R
ice Flour, W

hole D
ried

 E
g

g
, C

anola O
il, C

ertified
 

G
luten-Free W

hole O
at Flour, B

utterm
ilk Solid

s, 
Sug

ar, N
atural Flavoring

s, Leavening
 [B

aking
 

P
ow

d
er (Sod

ium
 B

icarb
onate, N

on-G
M

O
 C

orn 
Starch, M

onocalcium
 P

hosp
hate), Sod

ium
 

B
icarb

onate], X
anthan G

um
.
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Turkey Sausage &
 Egg W

hite

PLASTIC

W
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N
utrition Facts

2 servings per container
Serving size

1 Slider (130
g)

A
m

ount Per Serving

C
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 calories a day is used for 
general nutrition advice.
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YOU!
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